5th February 2008

Dear Colleague

As part of the Department of Health, Social Services, and Public Safety’s drive to address binge drinking, the Health Promotion Agency is launching an alcohol campaign on Friday 29 February. The launch will be targeted at the local media, and a relevant press release will also be available on the HPA website (www.Healthpromotionagency.org.uk).

The campaign, which will commence on Monday 3 March and run for the duration of that month, aims to raise awareness of sensible drinking guidelines and highlight the health risks associated with drinking above this level, particularly the risks associated with “binge drinking”.

The campaign consists of the “Sponge” TV ad, which was first shown in 2007, as well as related radio, poster and press advertising. Relevant Health Promotion Agency materials are being re-produced to support the campaign, including information leaflets, a “wheel” to help people calculate the number of units of alcohol they consume, plastic drinks measures which enable users to measure out a standard (1 ½ units) drink of spirits, and credit card sized cards containing information on units and the recommended daily alcohol limits. These materials will be available from Central Health Promotion Resource Services (contact details attached)

This campaign has been funded by the Health Development Policy Branch within the Department of Health, Social Services and Public Safety. 

If you have any queries about this, please do not hesitate to contact Victoria at the Health Promotion Agency.

Yours faithfully
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Victoria Creasy                                                                                Rob Phipps                              
Senior Manager for Public Health                                                            HDPB
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